INTEGRATION: Journal of Multidisciplinary Studies mwreezanon

https://ejournal.scmdigi.id/index.php/integration

ISSN 3123-6928 (online)
Vol. 1 Iss. 2 Pg. 356-372

Financial knowledge, skills, and attitudes as
predictors of traders’ financial literacy

Graziella Wiguna, Evelyn”

Universitas Kristen Petra, Surabaya, Jawa Timur, Indonesia
*Correspondence author: evelyn@petra.ac.id

DOI: https://doi.org/10.65881 /integration.v1i2.87

ARTICLE INFO

ABSTRACT

History:

Received: 05-31-2026
Revised: 06-04-2026
Accepted: 06-05-2026
Published: 06-11-2026

Keywords:

financial literacy;
financial knowledge;
financial skill;
financial attitude;
human capital theory.

L)

Purpose: to investigate whether financial knowledge, financial skill,
and financial attitude serve as significant predictors of financial
literacy among traders at Gedhe Market Solo.

Method: this study adopted a quantitative, cross-sectional research
design. Primary data were collected through questionnaires from 113
traders at Gedhe Market Solo, selected through random sampling. The
data were analyzed using Partial Least Squares-Structural Equation
Modeling (PLS-SEM) with SmartPLS to assess the effects of financial
knowledge, financial skill, and financial attitude on financial literacy.
Findings: financial knowledge, financial skill, and financial attitude
significantly and positively influence financial literacy among traders.
Financial knowledge was found to be the most influential factor,
followed by financial attitude and financial skill. These results
highlight the importance of enhancing traders’ knowledge, skills, and
attitudes to improve their financial literacy.

Implications: efforts to improve traders’ financial literacy should
focus on strengthening financial knowledge, financial skills, and
financial attitudes through targeted financial education and training
programs.

Originality: lies in its focus on traditional market traders at Gedhe
Market Solo and its comprehensive examination of financial
knowledge, financial skill, and financial attitude as predictors of
financial literacy.

Open access article under CC-BY-SA license.
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Introduction

Financial literacy is a crucial competency for business owners, including
traditional market traders, as it relates to the ability to manage business finances, make
sound economic decisions, and maintain business sustainability and development
(Babajide et al., 2023). In an era of increasingly complex business competition, traders
are not only required to be competent in trading activities but also to possess a sufficient
understanding of financial management, the use of financial products and services, and
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business financial planning (Nkwinika & Akinola, 2023). Therefore, improving financial
literacy is a key agenda for developing the micro and small business sector in Indonesia.

The importance of financial literacy for business owners has prompted the
government to make it a primary target of its financial education and inclusion program
(Currie et al., 2022). For three consecutive years, from 2018 to 2020, the government
implemented a financial literacy program for merchants through various educational
and mentoring activities (OJK, 2021). However, the lack of systematic monitoring and
evaluation of these programs has made it impossible to definitively determine their
effectiveness in improving merchants' financial literacy. This situation complicates the
process of identifying the most effective education methods and hinders the allocation of
resources to programs that have the greatest impact on improving merchants' financial
literacy (Suleiman et al., 2022).

Despite the implementation of various programs, numerous studies indicate that
the financial literacy level of market traders remains relatively low. Several studies have
found that traders experience limitations in accessing formal financial institutions,
particularly regarding obtaining business capital (Boudreaux et al., 2022; Senyo et al,,
2023; Talip & Wasiuzzaman, 2024). This limited access to financing has an impact on the
decline in the ability of businesses to grow and ultimately affects trader performance
(Abdallah et al.,, 2025; Amadasun & Mutezo, 2022; Kurniasari et al., 2023). Research
conducted by Akhtar & Malik (2023) shows that the financial literacy level of traders is
in the moderate category. These findings indicate that traders have knowledge and
confidence in financial institutions, but lack adequate skills in utilizing financial
products and services. Furthermore, a 2013 OJK survey showed that the financial
literacy level of micro and small business actors reached only 15.7%, lower than the
national financial literacy rate of 21.8% (Mahya et al., 2025).

The phenomenon of low financial literacy was also found among traders at Gedhe
Market Solo. Gedhe Market is one of the largest traditional markets and a tourist icon of
Solo, serving as a center of economic activity. Based on initial interviews with six
traders, it was found that most lacked a clear business budget, separated personal and
business finances, and prepared simple financial reports. As a result, traders were
unable to determine the net profit generated from their business activities accurately.
Furthermore, limited financial record-keeping made it difficult for traders to meet
administrative requirements for obtaining financing from formal financial institutions.
This situation prompted some traders to resort to high-interest loans, which ultimately
reduced business profits and limited their ability to expand.

The literature shows that various individual factors influence financial literacy.
Polisetty et al. (2021) found that financial knowledge, financial skills, and financial
attitudes are factors that influence financial literacy among entrepreneurs. This finding
is supported by Firli (2017); Banthia & Dey (2022), who stated that financial knowledge
and financial attitudes influence financial literacy. Furthermore, Dewi et al. (2020) found
that financial skills and financial knowledge are important determinants of financial
literacy. Financial knowledge is a theoretical understanding of financial concepts and
issues that enables individuals to wunderstand, analyze, and manage finances
appropriately to avoid various financial problems (Morris et al., 2022; Shi et al., 2025).
Financial knowledge differs from financial literacy because it focuses only on the
knowledge and understanding of financial concepts or products. In contrast, financial
literacy encompasses the ability to apply that knowledge in decision-making and daily
financial management (Merter & Balcioglu, 2025). Individuals with good financial
knowledge tend to be better able to understand various financial product and service
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options, thus enabling them to make more informed financial decisions. The higher a
person's level of financial knowledge, the higher their level of financial literacy (Yuliani,
2019). Empirical findings show that financial knowledge significantly influences
financial literacy (Chaulagain, 2015; Polisetty et al., 2021).

Besides knowledge, financial skills are also a crucial factor in developing financial
literacy. Financial skills are an individual's ability to use financial knowledge and
understanding to manage various financial situations, solve financial problems, and
exploit available economic opportunities (Bawono et al, 2022). Financial skills also
relate to an individual's ability to make informed financial decisions, thereby reducing
the risk of financial problems (Kumar et al, 2023). The OECD (2016) explains that
financial skills include the ability to create a budget, control expenses, conduct financial
planning, and resolve financial problems. Unlike financial literacy, which combines
knowledge, skills, and the ability to apply them in everyday life, financial skills
emphasize the practical aspects of financial management (Kaiser & Menkhoff, 2017).
Individuals with strong financial skills tend to be more able to manage their finances
effectively, thus achieving a higher level of financial literacy (Dewi et al., 2020; Polisetty
etal, 2021).

Another factor influencing financial literacy is financial attitude. Financial
attitude is an individual characteristic that reflects a person's motivation, readiness, and
inclination to engage in certain financial practices or actions (Swiecka et al., 2019).
Individuals with positive financial attitudes tend to have a better orientation toward
financial management, are more responsible in using financial resources, and are more
motivated to learn various financial concepts needed for decision-making (Baptista &
Dewi, 2021). Research by Polisetty et al. (2021) shows that financial attitude has a direct
influence on financial literacy among entrepreneurs. Although the relationship between
financial knowledge, financial skills, financial attitudes, and financial literacy has been
extensively studied, several research gaps remain that require attention. Most previous
research was conducted on university students, the general public, or business owners
in general, while research specifically examining traditional market traders is relatively
limited.

Research on the financial literacy of market traders in Central Java, particularly
Gedhe Market Solo, is still very limited. This is despite Gedhe Market's unique
characteristics as a large traditional market inhabited by multigenerational traders with
diverse socioeconomic backgrounds. Previous research has rarely examined the
influence of financial knowledge, financial skills, and financial attitudes simultaneously
in the context of traditional market traders, resulting in a lack of a comprehensive
description of the relative contribution of each variable in shaping financial literacy.
Based on this gap, the novelty of this study lies in simultaneously examining the
influence of financial knowledge, financial skills, and financial attitudes on financial
literacy among traders at Gedhe Market Solo. Furthermore, this study provides the latest
empirical evidence on the financial literacy of traditional market traders in Central Java,
who have multigenerational characteristics and face unique business financial
management challenges.

This study aims to analyze the influence of financial knowledge, financial skills,
and financial attitudes on the financial literacy of traders at Gedhe Market, Solo. This
research is important because good financial literacy is believed to improve traders'
ability to manage their businesses, access formal financing sources, and enhance long-
term business sustainability. Therefore, the results of this study are expected to serve as
a basis for the government, the Financial Services Authority, financial institutions, and
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market managers in designing more effective financial education and empowerment
programs tailored to the needs of traditional market traders. Theoretically, this study is
expected to enrich the development of literature on financial literacy, particularly in the
context of traditional market traders in Indonesia. Practically, this study is expected to
provide input for traders in improving their business financial management skills, assist
financial institutions in understanding the characteristics of traders' financial literacy,
and serve as a reference for future researchers interested in developing studies on
financial literacy in the micro and small business sector.

Human capital theory explains that knowledge is a form of human capital that can
improve an individual's ability to understand information, solve problems, and make
more effective decisions. In a financial context, financial knowledge reflects an
individual's level of understanding of financial concepts, products, and services. At the
same time, financial literacy encompasses not only this understanding but also the
ability to apply it in daily financial management and decision-making (Merter &
Balcioglu, 2025). Therefore, financial knowledge is the main foundation in developing
financial literacy because individuals with good financial knowledge are better able to
understand various financial alternatives, manage financial resources effectively, and
avoid mistakes in financial decision-making. The higher a person's level of financial
knowledge, the higher their level of financial literacy (Yuliani, 2019). This relationship is
supported by research by Chaulagain (2015); Polisetty et al. (2021), which found that
financial knowledge has a positive and significant effect on financial literacy. Based on
this description, the following hypothesis is formulated: H1: Financial knowledge has a
positive effect on the financial literacy of market traders.

According to human capital theory, skills are part of human capital that enable
individuals to apply their knowledge to achieve better results. In a financial context,
financial skills are the ability to apply financial knowledge in concrete actions, such as
preparing budgets, managing cash flow, keeping financial records, and making
appropriate financial decisions (OECD, 2016). Meanwhile, financial literacy reflects a
broader ability, namely understanding and using financial information effectively in
everyday life (Kaiser & Menkhoff, 2017). Thus, financial skills play a crucial role in
improving financial literacy because individuals with good financial skills are better able
to manage their finances effectively, understand the benefits of financial products, and
make more rational financial decisions. Dewi et al. (2020) explain that poor financial
management skills can lead to financial problems and low financial literacy.
Furthermore, Polisetty et al. (2021) found that financial skills have a positive effect on
financial literacy among entrepreneurs. Based on this description, the following
hypothesis is formulated: H2: Financial skills have a positive effect on the financial
literacy of market traders.

Human capital theory explains that, in addition to knowledge and skills, attitude
is also part of human capital that influences how individuals use their resources.
Financial attitude is a psychological tendency that reflects an individual's views, beliefs,
motivations, and responsibilities towards financial management (Swiecka et al., 2019). A
positive financial attitude will encourage individuals to be more careful in using money,
be more disciplined in financial planning, and be more motivated to improve their
understanding of various financial aspects. This condition will support the development
of better financial literacy because individuals not only understand financial concepts
but also have the willingness to apply them in their daily lives. Baptista and Dewi (2021)
explain that good financial attitudes can increase individuals' motivation to learn and
understand financial concepts and make wise financial decisions. These findings are
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supported by research by Firli (2017); Polisetty et al. (2021), which shows that financial
attitude has a positive effect on financial literacy. Based on this description, the
following hypothesis is formulated: H3: Financial attitude has a positive effect on the
financial literacy of market traders.

Method

This study uses a quantitative approach with an associative research design. The
quantitative approach was chosen because the study aims to examine the influence of
financial knowledge, financial skills, and financial attitudes on financial literacy among
traders at Gedhe Market, Solo. Associative research is used to explain the causal
relationship between variables through hypothesis testing that has been formulated
based on theoretical foundations and the results of previous research. The population in
this study was all traders active in Gedhe Market, Solo, whether selling in kiosks, stalls,
or as second-hand goods traders. Based on market management data, the population of
traders is estimated at 1,500 people. The sample size was determined using the Slovin
formula, resulting in a sample size of 116 respondents. The sampling technique used
was probability sampling with a simple random sampling method, so that each member
of the population has an equal opportunity to be selected as a research respondent. The
use of this technique is expected to produce a representative sample and reduce the
potential for bias in the data collection process.

The data used in this study are primary data obtained through direct
questionnaire distribution to traders at Gedhe Market, Solo. Data collection was carried
out during the research period of 2025. The dependent variable in this study is financial
literacy. The independent variables are financial knowledge, financial skills, and
financial attitudes. More detailed operational variables can be seen in Table 1. The
questionnaire was compiled based on indicators that have been used and tested in
previous studies, thus having a strong theoretical basis in measuring each research
construct. All statement items in the questionnaire were measured using a five-point
Likert scale, namely score 1 = strongly disagree, score 2 = disagree, score 3 = neutral,
score 4 = agree, and score 5 = strongly agree. The Likert scale is used because it is able to
measure respondents’ perceptions, attitudes, and level of agreement with the
statements asked more systematically. To provide a descriptive picture of the
respondents' conditions, the levels of financial literacy, financial knowledge, financial
skills, and financial attitudes were grouped based on the mean value of respondents'
answers. Based on the calculation of the scale range, a mean value above 3 is categorized
as high, while a mean value below 3 is categorized as low. Data analysis was carried out
using the Partial Least Squares-Structural Equation Modeling (PLS-SEM) method with
the help of SmartPLS software.

Table 1 operationalization of variables

Variables Operational definition Indicator Source
Financial An individual's ability to understand = Budgeting, savings, loans, Remund
literacy and apply financial concepts in daily  investments (2010)
(FL/Y) financial decision making and

management
Financial The level of individual Saving and spending, planning  Swiecka et al.
knowledge understanding of financial concepts  and budgeting, informed (2019)
(FK/X1) and information required in financial decision making

decision making
Financial skill An individual's ability to apply How to earn income, manage Swiecka et al.
(FS/X2) financial knowledge to manage and money, invest money, (2019)
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Variables Operational definition Indicator Source
make financial decisions understand loan costs

Financial Individual attitudes and tendencies Long-term orientation, Swiecka et al.

attitude in viewing and managing finances continuous learning (2019)

(FA/X3) responsibly

Results and discussion

The research data was obtained by distributing questionnaires to 116 traders at
Gedhe Market Solo. Table 2 presents the characteristics of the respondents who made
up the research sample. These characteristics include questionnaire status, length of
trading experience, type of merchandise, and sales location. The presentation of
respondent characteristics aims to provide a general overview of the profile of the
Gedhe Market Solo traders who were the object of the research, thus supporting the
interpretation of the research results.

Table 2 respondent characteristics

Characteristics Category Frequency Percentage (%)
Questionnaire status ~ Questionnaires distributed 116 100
Questionnaires suitable for processing 113 97,41
Questionnaires unsuitable for processing 3 2,59
Year of trading 15-25 years 52 46
26-40 years 50 44
> 40 years 11 10
Type of merchandise  Cooked food 23 20
Vegetables 21 19
Snacks 17 15
Groceries 12 11
Drinks 11 10
Others 29 25
Sales location Los 71 63
Oprokan 28 25
Kiosk 14 12
Total 113 100

Source: primary data, processed

Table 2 presents the characteristics of the study respondents based on
questionnaire status, length of trading experience, type of merchandise, and sales
location. Of the 116 questionnaires distributed to traders at Gedhe Market Solo, 113
were deemed suitable for analysis, while 3 questionnaires (2.59%) were unusable due
to incomplete completion. Thus, the data suitability level used in this study reached
97.41%, indicating that the data obtained was sufficient for further analysis. Based on
the length of trading experience, the majority of respondents, 52 respondents (46%),
had been in business for 15-25 years. Furthermore, 50 respondents (44%) had been in
business for 26-40 years, while 11 respondents (10%) had more than 40 years of
trading experience. These findings indicate that most traders at Gedhe Market Solo have
long and relatively stable business experience, thus being accustomed to the dynamics
of trading in traditional markets.

In terms of merchandise types, respondents had a fairly high level of business
diversity. The largest group was cooked food vendors (23 people) (20%), followed by
vegetable vendors (21 people) (19%), snack vendors (17 people) (15%), basic food
vendors (12 people) (11%), and beverage vendors (11%). Meanwhile, another 29
respondents (25%) were engaged in various types of merchandise such as fruit, spices,
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fish, meat, eggs, household appliances, and even pottery. This diversity indicates that
economic activity in Gedhe Market Solo is very heterogeneous, which has implications
for differences in financial management needs among vendors. Based on their sales
location, the majority of respondents occupied market stalls, namely 71 people (63%).
In addition, 28 respondents (25%) were unsold goods vendors who sold in the open
market area, while 14 respondents (12%) occupied permanent kiosks. The dominance
of stall traders shows that trading activities at Gedhe Market Solo are still dominated by
traditional trading systems with a high level of interaction between traders and buyers.

Table 3 presents the descriptive statistics for the financial literacy variable based
on the eight statement indicators used in the study. The table illustrates respondents'
level of understanding and ability in budgeting, savings, borrowing, and investment,
which are the main components in measuring financial literacy.

Tabel 3 statistik deskriptif financial literacy

FL Statement Mean
FL1 [Iunderstand the benefits and how to create a budget 4.19
FL2 Iam able to create a budget 4.12
FL3 Tunderstand the benefits of saving at a bank 3.90
FL4 Iam able to open a savings account at a bank 4.11
FL5 Iunderstand interest rates and loan repayments 4.09
FL6 [am able to apply for aloan at a bank 4.07
FL7 Iknow the different types of investments (e.g., stocks, gold, land, houses, etc.) 4.08
FL8 Iknow how to invest 4.16
Average 4.09

Source: primary data, processed

Based on Table 3, it can be seen that the financial literacy variable, measured
through eight statements from the indicators, showed an average value of 4.09. This
value indicates that the general level of financial literacy of traders at Gedhe Market Solo
is in the high category. This indicates that respondents have a fairly good understanding
and ability to manage financial aspects, including budgeting, savings, loans, and
investments. In the budgeting indicator, respondents demonstrated a very good level of
understanding, with an average score of 4.19 for statements regarding understanding
the benefits and how to create a budget, and 4.12 for the ability to prepare a budget.
These results indicate that most traders have the awareness and ability to conduct
business financial planning, although in practice, the level of implementation can vary.
In the savings aspect, respondents also demonstrated a good level of understanding,
with an average score of 3.90 for understanding the benefits of saving in a bank and 4.11
for the ability to open a bank account. This indicates that traders have sufficient access
to and understanding of banking services, although their understanding of the benefits
of saving is relatively lower compared to other indicators.

Regarding loans, an average score of 4.09 for understanding interest rates and
loan repayments and 4.07 for the ability to apply for loans at banks indicates that
respondents have sufficient knowledge and experience regarding access to formal
financing. This indicates that some traders have connected with formal financial
institutions, although challenges remain in optimizing the use of credit services.
Meanwhile, regarding investments, respondents demonstrated a good understanding,
with an average score of 4.08 for knowledge of investment types and 4.16 for
understanding how to invest. These results indicate that although investment literacy is
still basic, traders have an initial awareness of various investment instruments that can
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be used for business development and long-term financial management. These results
indicate that the financial literacy of traders at Gedhe Market Solo is in the high category,
reflecting that respondents have a sufficient understanding and ability to manage
finances. However, improvements in certain conceptual understanding aspects are still
needed.

Table 4 presents the descriptive statistics for the financial knowledge variable
based on six statement indicators measured by respondents’ correct answers. This table
illustrates the level of understanding of Gedhe Market Solo traders regarding the basic
concepts of financial management, budget planning, and economic conditions that
influence financial decisions.

Tabel 4 statistik deskriptif financial knowledge

FK Statement Correct
FK1 For me, eating out isn't a necessity 82
FK2 Ican definitely buy a house, car, kios, or other valuable assets if I save diligently 80
FK3 Ineed to create a budget to manage my finances and control my spending well 84
FK4 Large expenses must be planned and prepared for by saving well in advance 77
FK5 When inflation occurs, I have to raise the prices of my merchandise to avoid losses 81
FK6 Ifinflation occurs, my sales will likely decrease 77

Source: primary data, processed

Based on Table 4, it can be seen that the financial knowledge variable, measured
through six statements, indicates a relatively high level of understanding among traders
at Gedhe Market Solo. This is evident from the high number of correct answers for each
statement, indicating that most respondents have a good basic knowledge of financial
management concepts. In the first statement, 82 respondents understood that eating at
a restaurant is not a necessity, demonstrating the respondents' ability to distinguish
between needs and wants. In the second statement, 80 respondents stated that
consistent saving can help in purchasing valuable assets such as a house, vehicle, or
kiosk, reflecting an understanding of the importance of long-term savings accumulation.

Furthermore, regarding the financial planning statement, 84 respondents
recognized the importance of budgeting to manage finances and control spending, the
highest score for this variable. This indicates that traders have a strong awareness of the
importance of financial planning in both business and household activities. In the
following statement, 77 respondents understood that large expenses should be planned
and saved well in advance, indicating an understanding of the concept of long-term
financial planning, although still slightly lower than the other indicators.

Regarding economic conditions, 81 respondents understood that inflation can
influence pricing decisions for merchandise, while 77 respondents understood that
inflation has the potential to reduce sales turnover. These results indicate that most
traders have a basic understanding of the impact of macroeconomic conditions on their
business activities, although a small number of respondents still do not fully understand
this relationship. These results indicate that the financial knowledge of traders at Gedhe
Market Solo is in the good category, as indicated by the high rate of correct answers
across all indicators. This condition indicates that traders have a sufficient
understanding of basic financial concepts that can form the basis for financial decision-
making in daily business activities.

Table 5 presents the descriptive statistics of the financial skills variable based on
six statement indicators measured using a Likert scale. This table illustrates the level of
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financial skills of traders at Gedhe Market Solo in managing income, expenses, savings,
investments, and financial decision-making.

Table 5 descriptive statistics of financial skills

FS Statement Mean
FS1  Ikeep records of income and expenses for my business 4.03
FS2  The number and variety of my merchandise continues to grow over time 4.11
FS3  Isaveregularly 4.04
FS4 I compare prices and quality before deciding to buy 4.22
FS5 Thave investments (assets/long-term savings) that can later be resold at a high price 4.01
(e.g., gold, houses, and livestock)
FS6  Before applying for a loan, [ will compare several financial institutions 4.01
Average 4.07

Source: primary data, processed

Based on Table 5, it can be seen that the financial skills variable for traders at
Gedhe Market Solo shows an average value of 4.07, which is included in the high
category. This indicates that respondents generally have good financial skills in
managing both personal and business finances. For the first statement, namely financial
recording, the average value obtained was 4.03, indicating that most traders have
recorded business income and expenses, although the level of discipline can vary. This
reflects traders' awareness of the importance of financial recording in supporting
business management. For the statement regarding business development, namely
increasing the number and variety of merchandise, the average value obtained was 4.11.
These results indicate that most respondents have the ability to develop their business
gradually, indicating skills in managing and allocating business resources dynamically.
Furthermore, for the savings aspect, the average value obtained was 4.04, indicating that
respondents have a habit of saving fairly regularly. This reflects the existence of financial
management behaviors that support long-term financial stability, although there is still
variation in consistency.

The highest average score for the consumption decision-making question, which
involves comparing price and quality before purchasing, was 4.22. This indicates that
respondents possess excellent rational judgment skills before making a purchase,
reflecting efficient financial management skills. Meanwhile, the investment and loan
questions each obtained an average score of 4.01. These results indicate that most
traders already possess long-term assets or investments such as gold, houses, or
livestock, and tend to compare assets before applying for loans from financial
institutions. This indicates that respondents possess basic skills in investment
management and business financing. These results indicate that the financial skills of
traders at Gedhe Market Solo are in the high category, reflecting strong financial
management skills, making economic decisions, and developing sustainable businesses.

Table 6 presents descriptive statistics for the financial attitude variable based on
four statement indicators measured using a Likert scale. This table illustrates the
financial attitudes of traders at Gedhe Market Solo regarding savings management, debt
use, and awareness of the importance of economic and financial knowledge.

Table 6 descriptive statistics of financial attitude
FA  Statement Mean

FA1 [Idon'tthinkIshould spend my savings on buying something [ want 4.22
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FA  Statement Mean
FA2 IthinkI can go into debt as long as I have the ability/income to pay it back 3.89
FA3 Idon't think managing my finances is difficult to learn 4.00
FA4 1think I need to read/listen to the latest news on economics and finance 4.09
Average 4.05

Source: primary data, processed

Based on Table 6, it can be seen that the financial attitude variable among traders
at Gedhe Market, Solo, showed an average value of 4.05, which is included in the high
category. This indicates that respondents generally have a positive financial attitude in
managing both personal and business finances. For the first statement, the average value
obtained was 4.22 for the statement that savings should not be spent on buying
something desired. This result indicates that most traders have a fairly disciplined
attitude in managing their savings and tend to prioritize needs over wants, reflecting a
prudent financial attitude. For the second statement, regarding views on the use of debt,
the average value obtained was 3.89. This indicates that some respondents still have a
relatively cautious view of the use of debt, although there is a tendency to accept debt as
long as they still have the ability to repay it. This condition reflects a moderate financial
attitude in dealing with financing risks.

Furthermore, the statement that financial management is not difficult to learn
obtained an average score of 4.00. This indicates that respondents have a positive
attitude towards their ability to learn financial management, indicating an openness to
improving financial knowledge and skills. The final statement, regarding awareness of
keeping up with developments in economic and financial information, obtained an
average score of 4.09. These results indicate that most traders are concerned about
external information that can affect their financial condition, thus reflecting a proactive
attitude in improving economic and financial understanding. Overall, these results
indicate that the financial attitude of traders at Gedhe Market Solo is in the high
category, reflecting a positive financial attitude, discipline, and a good awareness of the
importance of financial management and information.

Table 7 presents the cross-tabulation results of financial knowledge (FK),
financial skills (FS), and financial attitudes (FA) on the financial literacy (FL) of traders
at Gedhe Market, Solo. This table is used to observe the distribution of respondents
based on the low and high categories for each variable and their relationship to financial
literacy levels.

Table 7 cross tabulation results

Variables FL
Low High

FK Low 9 33
High 3 68

FS Low 7 8
High 5 93

FA Low 9 21
High 3 80

Source: primary data, processed

Based on Table 7, the cross-tabulation results show the relationship between
financial knowledge (FK), financial skills (FS), and financial attitudes (FA) and the
financial literacy (FL) of traders at Gedhe Market, Solo, classified into low and high

365



INTEGRATION Vol. 1 Iss. 2 August 2026 Pg. 356-372

categories. In general, it can be seen that respondents with high levels of financial
literacy are dominated by respondents who also have high levels in the three
independent variables. For the financial knowledge variable, 68 respondents with high
financial knowledge are also in the high financial literacy category, while only 3
respondents are in the low financial literacy category. Conversely, in the low financial
knowledge group, there are 33 respondents in the high financial literacy category and 9
respondents in the low category. This indicates a tendency that the higher the financial
knowledge, the higher the respondents' financial literacy.

For the financial skills variable, the majority of respondents with high financial
skills also had high financial literacy, namely 93 respondents. Meanwhile, only 5
respondents with high financial skills were in the low financial literacy category. In the
low financial skills group, there were 8 respondents with high financial literacy and 7
respondents with low financial literacy. This pattern indicates that financial skills have a
fairly strong relationship with financial literacy, where increased financial skills tend to
be followed by increased financial literacy. For the financial attitude variable, 80
respondents with high financial attitudes also had high financial literacy, while only 3
respondents were in the low financial literacy category. Conversely, in the low financial
attitude group, there were 21 respondents with high financial literacy and 9
respondents with low financial literacy. This finding indicates that a better financial
attitude tends to be followed by a higher level of financial literacy. Overall, the cross-
tabulation results show a tendency for a positive relationship between financial
knowledge, financial skills, and financial attitudes on the financial literacy of traders at
Gedhe Market Solo, where high categories in the independent variables are more often
followed by high financial literacy categories.

Table 8 presents the results of the structural model test, including path
coefficients, t-statistics, and p-values to examine the influence of financial knowledge,
financial skills, and financial attitudes on the financial literacy of traders at Gedhe
Market, Solo. Furthermore, this table also displays the adjusted R-squared value,
indicating the model's ability to explain the dependent variable.

Table 8 structural model results

Hypothesis Coef. t-stat P-value
H1:FK - FL 0.723 10.457 0.000
H2:FS > FL 0.020 2.250 0.038
H3:FA 2 FL 0.206 2.656 0.008

R-square adj: 0.838
Source: primary data, processed

Based on Table 8, the results of the structural model test indicate that financial
knowledge, financial skills, and financial attitudes influence the financial literacy of
traders at Gedhe Market, Solo, with varying levels of significance. This research model
also has an adjusted R-square value of 0.838, indicating that 83.8% of the variation in
financial literacy can be explained by the three independent variables, while the
remaining 16.2% is influenced by other variables outside the research model. The
results of the first hypothesis test indicate that financial knowledge has a positive and
significant effect on financial literacy with a coefficient value of 0.723, a t-statistic of
10.457, and a p-value of 0.000. These values indicate that financial knowledge has the
strongest influence compared to other variables in this research model.

Furthermore, the results of the second hypothesis test indicate that financial
skills also have a positive and significant effect on financial literacy with a coefficient
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value of 0.020, a t-statistic of 2.250, and a p-value of 0.038. Although the coefficient
value is relatively small, these results still indicate that financial skills have a significant
influence on improving traders' financial literacy. The results of the third hypothesis test
indicate that financial attitude has a positive and significant effect on financial literacy
with a coefficient value of 0.206, a t-statistic of 2.656, and a p-value of 0.008. This
indicates that good financial attitudes also contribute to improving the financial literacy
of traders at Gedhe Market Solo. The results of this study indicate that all independent
variables, namely financial knowledge, financial skills, and financial attitudes, have a
positive and significant influence on financial literacy, with financial knowledge as the
most dominant factor.

The influence of financial knowledge on financial literacy

The research results show that financial knowledge has a positive influence on
the financial literacy of traders at Gedhe Market, Solo. This finding indicates that the
better the traders' financial knowledge, the greater their ability to manage their finances
effectively, including budgeting, savings, loans, and investments. Financial knowledge
has been shown to be a crucial foundation for shaping how individuals understand
financial information and apply it to everyday economic decision-making.

This finding can be explained through human capital theory, which states that an
individual's knowledge and skills constitute human capital that can enhance productive
capabilities and decision-making quality. In this study, financial knowledge is a
component of human capital that strengthens traders' cognitive capacity to understand
financial concepts and information. The greater the knowledge capital possessed, the
better an individual's ability to process financial information, thereby improving overall
financial literacy.

The results of this study also align with previous research conducted by
Chaulagain (2015); Yuliani (2019); Polisetty et al. (2021), which stated that financial
knowledge plays a crucial role in improving financial literacy. These studies confirm that
individuals with good financial literacy tend to be better able to understand financial
products, manage risks, and make more rational financial decisions. Therefore, the
results of this study reinforce the consistency of previous empirical findings in different
contexts, particularly among traditional market traders.

Empirically, field conditions show that traders with better financial literacy tend
to be more focused on managing their businesses. They are better able to differentiate
between needs and wants, understand the importance of financial planning, and are
more cautious in making decisions regarding loans and investments. Conversely, traders
with limited financial literacy tend to lack clear financial planning, resulting in less than
optimal business management. This demonstrates the crucial role of financial
knowledge in shaping more rational and structured financial behavior.

The implications of these findings suggest that improving financial literacy
among traders can be achieved through strengthening financial knowledge as a form of
human capital investment. The government, financial institutions, and market managers
need to provide financial education programs that are not only theoretical but also
practical and applicable, tailored to the needs of traders. Going forward, improving
financial literacy will focus not only on improving conceptual understanding but also on
ongoing mentoring so traders can consistently and sustainably implement financial
knowledge in business management.
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The influence of financial skills on financial literacy

The research results show that financial skills have a positive effect on the
financial literacy of traders at Gedhe Market, Solo. This finding indicates that the better
the traders' financial skills, the higher their ability to manage their finances effectively.
Financial skills are reflected in activities such as financial record-keeping, income and
expense management, savings skills, and more rational financial decision-making in
daily business activities.

This finding can be explained through human capital theory, which states that
individuals with better skills will have higher quality human capital, thereby increasing
productivity and the quality of economic decisions. In the context of this research,
financial skills are a part of applied human capital, as they relate not only to knowledge
but also to practical financial management skills. The higher the financial skills a trader
possesses, the more effective they are in applying financial knowledge to practical
actions, ultimately improving financial literacy.

The results of this study also align with previous research conducted by Dewi et
al. (2020); Polisetty et al. (2021), which stated that financial skills have a positive
influence on financial literacy. This research shows that financial skills play a crucial role
in helping individuals manage their finances in a more structured manner, avoid
financial mistakes, and improve their ability to make sound economic decisions.
Therefore, this study's results reinforce previous empirical evidence that financial skills
are a crucial factor in improving financial literacy.

Empirically, field conditions show that traders with better financial skills tend to
be more disciplined in recording business finances, more selective in spending, and
more planned in managing working capital. They are also more careful in making
decisions regarding savings, investments, and loans. Conversely, traders with lower
financial skills tend to rely on habits without clear record-keeping, making it difficult to
evaluate their business's financial condition objectively. This demonstrates that financial
skills play a crucial role in shaping more systematic and measurable financial behavior.

The implications of these findings suggest that improving financial literacy can be
achieved not only through increased knowledge but also through strengthening
practical skills in financial management. Therefore, practical training programs such as
simple financial record-keeping, cash flow management, and financial decision-making
simulations are needed for market traders. Going forward, financial skills development
needs to be carried out continuously so that traders not only understand financial
concepts but are also able to consistently implement them in their daily business
activities.

The influence of financial attitude on financial literacy

The research results show that financial attitude positively influences the
financial literacy of traders at Gedhe Market, Solo. This finding indicates that the better
the traders' financial attitudes, the higher their level of financial literacy. Financial
attitude is reflected in how individuals view the importance of savings management,
their attitudes toward debt, their openness to learning about finance, and their
awareness of keeping up with economic information that can influence financial
decisions.

This finding can be explained through human capital theory, which emphasizes
that the quality of human capital is determined not only by knowledge and skills but also
by an individual's attitude in utilizing existing resources. In the context of this research,
financial attitude plays a role as an affective aspect of human capital, influencing an
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individual's motivation and willingness to manage their finances better. A positive
financial attitude encourages individuals to be more disciplined, responsible, and open
to financial learning, ultimately improving financial literacy.

The results of this study align with previous research conducted by Firli (2017);
Baptista and Dewi (2021); Polisetty et al. (2021), which stated that financial attitudes
have a positive influence on financial literacy. These studies indicate that individuals
with positive financial attitudes tend to be wiser in making financial decisions, more
cautious in using debt, and more active in seeking financial information. Therefore, the
results of this study reinforce the consistency of previous empirical findings in various
contexts, including micro-entrepreneurs and traditional market traders.

Empirically, field conditions show that traders with positive financial attitudes
tend to be more disciplined in managing their savings, less likely to use funds for non-
essential consumption, and more cautious in making decisions regarding loans.
Furthermore, traders with positive financial attitudes are also more open to learning
new things related to financial management and are more aware of economic
information that could impact their business. Conversely, traders with negative financial
attitudes tend to be less focused on their financial management and are more
susceptible to making poor financial decisions.

The implications of these findings indicate that improving financial literacy
depends not only on knowledge and skills but is also significantly influenced by
developing positive financial attitudes. Therefore, financial literacy programs for market
traders need to encompass mindset and attitude changes, such as developing financial
discipline, awareness of the importance of long-term financial planning, and increasing
motivation to continue learning about finance. Moving forward, strengthening financial
attitudes will be crucial so that traders not only understand and are able to manage their
finances but also demonstrate a commitment and consistency in implementing healthy
financial behaviors sustainably.

Conclusions

Research shows that financial knowledge, financial skills, and financial attitudes
have a positive effect on financial literacy. These findings indicate that increased
financial knowledge, financial skills, and good financial attitudes will be followed by an
increase in traders' ability to understand and manage financial aspects such as
budgeting, savings, loans, and investments. Among these three factors, financial
knowledge is the most dominant factor in explaining traders' financial literacy levels.
These results emphasize the importance of human capital in shaping an individual's
ability to make more rational and effective financial decisions. Theoretically, this study
provides empirical support for human capital theory, which explains that knowledge,
skills, and attitudes are forms of human capital that can improve an individual's ability
to manage their resources. Practically, these research results have implications for the
government, financial institutions, and market managers to focus financial literacy
programs more on strengthening traders' financial knowledge, skills, and attitudes in an
integrated manner.

However, this study has several limitations. First, the study was conducted only
on traders from Gedhe Market Solo, so the results cannot be generalized to all
traditional market traders in Indonesia. Second, the study only used three independent
variables, so there are still other factors that could potentially influence financial literacy
but were not accommodated in the research model. Based on these limitations, future
research is recommended to expand the scope of the study by involving traders from
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various traditional markets in different regions to obtain more representative results.
Future research could also add other variables that could potentially influence financial
literacy, such as education level, business experience, income, use of financial
technology, access to financial institutions, and other demographic factors. Furthermore,
future research could use a longitudinal or mixed methods approach to gain a more
comprehensive understanding of the dynamics of traders' financial literacy.
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